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Exceptional expertise.
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At Mackenzie Hughes, we bring more than legal expertise to the table; we bring care and respect.

Our partnerships are grounded in plain talk, expert counsel and unfiltered honesty. It’s an 

approach that helps us help you make smarter business, personal planning and legal decisions. 

Learn more at mackenziehughes.com.
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A WORD FROM OURSPONSORS

Did you know that high-efficiency heat pum  
technology does so much more than just heat? It 
heats, cools and saves you energy—all year long. 
Our team of energy-efficiency experts is eady 
to provide you with the technical assistance and 
financial incentives you need to upgrade you  
facility.

How does a heat pump work, anyway?

Heat pumps do not generate heat—they move 
it from one place to another. During the colder 
months, heat pumps take heat from the outside air 
and transfer it into your facility. During the warmer 
months, they keep your facility cool by pulling 
warm air from inside your facility and transferring it 
outside.

The advantages of heat pumps over traditional 
heating.

More Flexibility. Heat pumps can be installed with 
or without ductwork and can heat and cool either an 
individual room or your whole business.

Improved Comfort and Convenience. Heat 
pumps provide all-in-one comfort: heating, cooling 
and dehumidification, all in one system

Fewer Greenhouse Gas Emissions. When 
compared to the highest-efficiency gas-fired 
equipment available, heat pumps reduce emissions.

No matter what you’ve been using to heat or cool 
your business, you may be eligible for financia  
incentives by switching to high-efficiency hea  
pumps. 

When you’re ready, we’re here for you.

Let’s work together to find new opportunities tha  
will help save energy all year long—especially this 
winter. We want to do everything we can to help 
keep your facility safe and warm. To be prepared for 
higher energy use, we have tips to help you save 
energy this winter and for many seasons to come. 

For more information, visit ngrid.com/business-cny
or call us directly at 800-208-5960.

At Tompkins, we have always strived to provide 
outstanding support to our clients and communities. Now more 

than ever, we remain committed to helping our clients and 
communities navigate through these challenging times by 

continuing to provide exceptional service.

As Central New York’s community bank, local is at the heart of who 
we are and what we do. We work hard to provide innovative financial 
services to the businesses and residents of the communities we serve. 

We keep our loans local, putting your deposits to work for people 
right here in your community.

For more information on how we can help you and your business, 
visit TompkinsBank.com, or stop into our Syracuse O�ce at 

Lyndon Corners to experience the power of local.

   
Greg Hartz 
President
Central New York

TompkinsBank.com | 888-273-3210

8/22

Tompkins Is Proud to Support
the People and Organizations �at Make

a Di�erence in Central New York.

Our Community
IS OUR GREATEST INVESTMENT
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How Ability to 
Reimagine & 
Reinvent Drives our 
Community Forward
A

s we have adapted to new work
styles it’s clear that to cultivate
a strong city center, we need to
re-imagine our downtown as a 

place beyond the office. Our focus is on 
building vibrant communities that are 
great places for people to visit and to live.

With the disruptions created by 
COVID-19, it’s easy to overlook the prog-
ress we’ve made and how a series of 
strategic investments, from many com-
munity partners, has forged our path to 
recovery by creating spaces that attract 
people to our downtown. 

While the pandemic changed many 
things, it did not diminish downtown 
Syracuse’s place as a social hub and the 
role it plays in bringing people together.

 As we collectively adapt and contin-
ue to re-emerge from the pandemic, 
downtown’s reputation as a place where 
people connect will become even more 
important in our community’s path for-
ward and future growth. 

In the last year, more than $52 mil-
lion in building redevelopment and 
infrastructure investments have been 
completed. We have seen 24 new busi-
nesses open, and housing continues 
to transform downtown’s landscape. 
Notably, the growing number of afford-
able units means downtown’s conve-
nience and amenities are accessible to 
more people. We expect 2023 will be a 
milestone year as downtown will surpass 
3,000 housing units.

Every downtown neighborhood is ex-
periencing growth. Here is a snapshot:

• In Hanover Square, a $23 million 
investment in the former M&T Bank 
Building will result in a mix of 121 resi-
dential units, office and retail space, and 
a grand event space highlighting the 
former bank’s historic lobby.

• City Center is bustling with con-
struction activity. Fronting three city 
streets, this $37 million investment by 
Hayner Hoyt will transform the feel of 
the neighborhood, bringing new compa-

nies to the heart of downtown. 
• One block south, a $17.4 million 

plan to build 75 apartments and com-
mercial space has been announced for 
Symphony Place. 

• In Armory Square, more than 
$4 million will be invested into the 
Bentley Settle Building to create 30 one 
and two-bedroom apartments, called the 
Bentley Lofts, which are coming in the 
summer of 2023.

Cathedral Square is also bustling:
• Equitable announced plans for a 

$65 million investment in its campus, 
enhancing the landmark property 

• A $2 million-plus plan has been an-
nounced to add 27 apartments and fresh 
retail spaces to the Jefferson Building.

• The historic Mizpah Towers will 
see a more than $4 million investment.

• At the Carnegie Building, Onondaga 
County Executive Ryan McMahon has 
committed $4 million to bring new life to 
the historic structure.

• And CenterState CEO’s plans for 

an expansion of the Tech Garden are in 
the works.

To support our evolving district, 
Onondaga County and the City of 
Syracuse will invest in infrastructure, 
including Walton Street sewer improve-
ments and conversion of South Clinton 
Street between Jefferson and Tallman 
Street into a two-way road, enhancing 
connectivity between neighborhoods. 

In total, downtown Syracuse will see 
more than $230 million of investment ac-
tivity over the next two years. Businesses 
are taking note of this activity and see 
the attraction of a downtown location. 
Downtown Syracuse has seen a net gain 
in businesses in 2022, activating vacant 
spaces. 

In Clinton Square, new downtown 
tenant, ChaseDesign, moved into The 
Post from Skaneateles, intentionally di-
versifying its workforce. By the end of 
this year, VIP Structures will move its 
headquarters into the ground floor. 

Our economic-development team con-
tinues to field requests for information 
on downtown properties, connecting 
prospective businesses with available 
space.

This level of investment does not hap-
pen by accident. It’s the result of nu-
merous partners sharing a vision and 
building a vibrant downtown Syracuse. 

Thanks to a pandemic-relief grant from 
SEDCO, 50 “Downtown is Open” flags 
line downtown’s streets. This award also 
allowed us to support 22 new marketing 
initiatives developed by downtown busi-
nesses to raise visibility of the variety of 
experiences available downtown.
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VIEWPOINT:
MERIKE TREIER
EXECUTIVE DIRECTOR

Downtown Committee of Syracuse, Inc.

ADAM ROMBEL/CNYBJ

The Bentley Settle Building in Syracuse’s Armory Square, which will be 
home to the Bentley Lofts — 30 one and two-bedroom apartments coming 
in the summer of 2023.
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SYRACUSE — The 280,000-square-foot 
downtown Syracuse building that was 
once home to the Sibley’s department 
store is receiving a visible makeover. 

The Hayner Hoyt Corporation of 

Syracuse has been working to redevel-
op the building at 400 S. Salina St. in 
Syracuse, which is now known as City 
Center. The structure is situated on a 
block that is bordered by South Salina 
Street, West Jefferson Street, and South 
Clinton Street.

“The building is really being stripped 

to its bones,” says Jeremy Thurston, pres-
ident of the Hayner Hoyt Corporation, 
who spoke with CNYBJ on Aug. 26.

“We’ve stripped out the entire building 
envelope. We’ve gutted the inside of the 
building in its entirety,” he says. “And you 

BY ERIC REINHARDT
Journal Staff I e einhardt@cnybj.com

City Center getting 
redeveloped for 
commercial tenants                           

A rendering of the redeveloped City Center at 400 
S. Salina St. in downtown Syracuse, which was once 

home to Sibley’s department store. 

RENDERING CREDIT: HAYNER HOYT 

4SEE C I T Y  C E NTE R , PAGE 46
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SYRACUSE — Founded in 2008 by Michael 
Roberts, Luck Grove Telecom, Inc. enjoyed 
a bit of a low-key existence as a designer and 
construction contractor company for the tele-
communications industry.

Just a few years before the COVID-19 
pandemic, the company was just ramping up 
its growth strategy with the hiring of Vincent 
Cioci as CEO. The fiber telecom industry was 
growing, and Luck Grove, which had been 
operating with a subcontracting team of about 
three, was ready to expand.

“As the pandemic started to unfold, the 
need for our services became very apparent,” 
Cioci says. People working at home realized 
their internet wasn’t where it needed to be in 
order to support their work, he says. Federal-
government stimulus programs provided 
funding that enabled clients to hire Luck 
Grove to change that.

That, in turn, fueled growth at the busi-
ness, which now employs more than 250 peo-
ple. Luck Grove Telecom, which got its start 
in The Tech Garden, now occupies 42,000 
square feet across three floors in Equitable 
Tower 1 at 120 Madison St.

During the pandemic when many busi-
nesses made the switch from in-person to 
remote work, Luck Grove was making its 
own switch. Over the past several years, 

the company has transitioned from simply 
designing projects to building and installing 
those projects. 

The pandemic did present some chal-
lenges for the company, particularly with its 
surveyors that work out in the field. While 
considered essential employees, traveling to 
work in other states was complicated at times 
amid the changing COVID rules.

“We were able to overcome those challeng-
es,” Cioci recalls.

One benefit of the pandemic became ap-
parent as the company sought to fill jobs. 
“Fortunately for us, there were a lot of experi-
enced folks without employment that we were 
able to bring onto our team,” he says. Luck
Grove’s recruiting and hiring strategy includes 
looking for key qualities and sourcing employ-
ees from adjacent industries since there isn’t a 
“telecommunications engineer” major offered 
at college, Cioci adds. “We’ve had to implement 

a robust training and development program.”
While Luck Grove Telecom has grown 

from a regional business to a national player, 
the firm remains committed to Syracuse, 
Cioci says. 

“I’ve always had a love for downtown 
Syracuse,” he says. “There are things for our 
employees to do. It’s centrally located for em-
ployees who live outside Syracuse.” 

The location is also close to hotels, dining 
and more when company officials are hosting 
out-of-town clients.

Syracuse will always be home, Cioci says, 
but Luck Grove is expanding its horizons 
beyond the Central New York area. The com-
pany just opened a location in Tampa, Florida 
and is looking for a larger space for its satellite 
office in the Chicago region.

“We recently got into EV charging,” Cioci 
says of one of the company’s newest offer-
ings. “More and more folks are starting to 
purchase those types of vehicles, and there’s 
a need for those charging stations.”

Luck Grove is also actively looking to fill 
jobs. “It’s a constant hiring process at this 
point,” Cioci says, as the company lands new 
projects on a weekly basis. “We are actively 
hiring for most roles in the company.”

Luck Grove Telecom (www.luckgrove.
com) provides field survey, network design, 
National Electric Safety Code compliance, 
computer-aided drafting, and construction 
services.                              n

BY TRACI DELORE
Journal Staff I tdelo e@cnybj.com
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Luck Grove benefits from 
growth opportunities

Michael Roberts, founder of Luck 
Grove Telecom. 
PHOTO CREDIT: LUCK GROVE TELECOM

Vincent Cioci, CEO of Luck Grove 
Telecom. 
PHOTO CREDIT: LUCK GROVE TELECOM

Luck Grove Telecom staff at ork in the offi e. 
PHOTO CREDIT: LUCK GROVE TELECOM
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contactus@cscos.com
(315) 455-2000 

Now
Hiring

Supporting 
Syracuse

for over 50 years.

C&S supported the planning and environmental 
review process for the transformational I-81 Viaduct Project. 
As part of a consultant team, C&S provided design services 
for roads and bridges and facilitated the public outreach
to keep community members informed and solicit feedback. 
The recent signing of the Record of Decision will allow the
Community Grid Alternative to proceed. C&S looks forward 
to supporting the design that will reconnect neighborhoods
and continue the revitalization of Syracuse.
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SYRACUSE — When President Joe Biden 
signed the CHIPS and Science Act on Aug. 
9, John Mezzalingua, CEO of Syracuse–
based JMA Wireless Inc. attended the 
ceremony at the White House. 

In a statement after the signing, 
Mezzalingua described the new law 
a “critical step” in reestablishing 
American competitiveness in wireless 
technology. 

“Today, the enactment of CHIPs 
is bigger than any one company, it’s 
about ensuring we no longer out-
source our future,” Mezzalingua said. 
“The United States has finally woken 
up to what the Chinese Communist 
Party has known for a long time 
— that 5G will become the central 
nervous system that connects and 
controls all other infrastructure. The 
free world will depend on it — our 

homes, schools, jobs, water systems, elec-
trical grids, transportation networks, man-
ufacturing, and military. It’s a strategic 
asset that America must own.”

U.S. Senate Majority Leader Charles 
Schumer (D–N.Y.), who had advocated 

heavily for the legislation, had invited 
Mezzalingua and others to Washington, 
D.C. for the bill-signing ceremony.

When Schumer spoke about the bill 
during an appearance in Clay on Aug. 1, 
he outlined what the bill would mean for 

JMA Wireless. 
“This legislation also means big 

things for top local employers like 
JMA Wireless in Syracuse — which 
will be first in line for nearly $1.5 billion 
in federal incentives for strengthening 
the wireless industry supply chain,” 
Schumer said.

His comments in Clay were part of 
his “attempts to bring chip manufac-
turing to the White Pine Commerce 
Park,” per his office.

The federal incentives that Schumer 
referenced in the new law include 
$1.5 billion for the Public Wireless 
Supply Chain Innovation Fund. The 

BY ERIC REINHARDT
Journal Staff I e einhardt@cnybj.com

New CHIPS Act to provide a boost

JMA begins work with new HQ, 
5G plant near downtown Syracuse

An aerial view of the new headquarters and 5G manufacturing plant of JMA Wireless Inc. at 140 Cortland Ave. in Syracuse, just south of the downtown area off South Salina treet. PHOTO CREDIT: ZOEYADVERTISING.COM

John Mezzalingua, CEO of Syracuse–based JMA Wireless Inc., addresses a gather-
ing at the July 28 formal-opening ceremony to mark completion of the first phase 
of the company’s new headquarters and 5G manufacturing plant at 140 Cortland 
Ave., just south of downtown Syracuse. 
PHOTO CREDIT: MIKE GROLL VIA HOCHUL FLICKR 4SEE J M A , PAGE 46

revitalize VI pub.indd   8 8/29/22   6:26 PM



REVITALIZE SYRACUSE: THE DOWNTOWN TRANSFORMATION VI   I  9

MULTIFAMILY FINANCE
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Laci’s 
Tapas Bar 
reopens 
under new 
ownership

SYRACUSE — Laci’s Tapas Bar, which had 
closed after a decade of operation in December 
2020, is again welcoming patrons to its location 
at 304 Hawley Ave. in Syracuse.

BY ERIC REINHARDT
Journal Staff I e einhardt@cnybj.com

Dr. Brian Raphael and his wife, 
Michal Raphael, purchased the restau-
rant property and Laci’s brand from 
Laura Serway, the previous owner who 
is now serving as a consulting partner. 

“My role is about support. My role 
is nothing more than for support,” 
says Serway. She makes recommenda-
tions on various matters pertaining the 
restaurant. She participated in both 
the grand opening on July 29-30 and 
the soft opening the weekend before 
on July 22-23.

Both Raphael and Serway declined 
to disclose the acquisition price during 
an Aug 1 interview with CNYBJ at 
Laci’s Tapas Bar.

The Raphaels, along with their man-
agement team, Anthony Diruzzo and 
Fallon Moen, have reopened the eat-
ery. 

Brian’s wife, Michal, is now the 
majority owner of Laci’s Tapas Bar, her 
husband tells CNYBJ. He described 
Michal as an “integral part” of the 
management team, noting that they’re 
a “team.”

“There is no doing this without 
both of us on board,” Brian Raphael 

adds. When asked if they’ll pursue a 
minority and/or women-owned busi-
ness enterprise (MWBE) designation, 
Raphael said that’s still to be deter-
mined. 

To start, Laci’s Tapas Bar has 17 
employees, which includes a mix of 
full and part-time workers, and about 
five of those employees had worked 
there before.

“Some had jobs at other places and 
just felt at home at Laci’s — and when 
we said we’re reopening and we’re 
going to keep it the same way, some 
environment, same mentality, it was 
a no-brainer for them and they came 
back,” says Raphael. 

Moen is Laci’s assistant manager, 
having worked for Serway at Laci’s 
for four years in the same capacity 
helping with events, reservations, and 
staff management. Diruzzo is new to 
Laci’s but has “extensive” knowledge 
and experience in the food industry 
and the restaurant business, according 
to Raphael. 

Laci’s Tapas Bar is open four 
nights a week, Wednesdays through 
Saturdays, to start.

Laura Serway and Dr. Brian Raphael 
shake hands on the porch at Laci’s Tapas 
Bar at 304 Hawley Ave. in Syracuse. The 

restaurant reopened in late July after 
Raphael and his wife, Michal, purchased 

the restaurant and Laci’s brand.
ERIC REINHARDT / CNYBJ
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Serway reiterated for CNYBJ that her 
reasons for closing Laci’s in December 
2020 were mostly personal with some 
concerns about the pandemic. She de-
fines herself as retired but remains active 
in a lot of endeavors. 

“I do what I do because I’m passionate 
about this community and I want to see us 
continue to do better and give more, and 
help out more,” Serway says.

“Felt like home”
Brian Raphael and wife, Michal, moved 

back the area about six years ago and 
discovered Laci’s soon after and “just fell 
in love with it right away,” he recalls. The 
family would go to Laci’s for anniversa-
ries, birthdays, and graduation parties 
from graduate school. 

“Just felt like home here,” he says. 
The couple got to know Serway, and 

Raphael called it “heartbreaking” when 
she made the decision to close the es-
tablishment in December 2020. One day, 
Brian and Michal joked with Laura and 
asked what they needed to do to get 
Laci’s back open. That joke led to a few 
conversations and an eventual business 
sale. 

“We made sure that Laura was by our 
side to ensure that the DNA of Laci’s 
remained intact while we opened it up,” 

says Raphael. 
The conversations started in 2021 and 

resulted in the sale, which they completed 
in May of this year, according to Serway. 

Raphael is a Mohs surgeon and cos-
metic dermatologist, dealing with skin 
cancers on the head and neck and recon-
struction. Mohs is a specific procedure 
to remove skin cancers on the face. He 
started Empire Dermatology when he 
returned to the area in October 2016, 

which he says is now one of the largest 
dermatology practice groups in the state. 

When asked if it was always her inten-
tion to make sure Laci’s was placed with 
new ownership, Serway says, “Absolutely, 
to make sure it stayed open as a restau-
rant.”

 But she adds, “Now, I didn’t in my 
wildest dreams think that someone was 

Laci’s Tapas Bar at 304 Hawley Ave. in Syracuse has reopened under new management following its closure in December 2020.

ERIC REINHARDT / CNYBJ

4SEE L A C I ' S , PAGE 46
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SYRACUSE — The project to expand the 
CenterState CEO’s Tech Garden is “on 
track” to begin construction in early 2023. 

The Tech Garden is located at 235 
Harrison St. in Syracuse, across South 
Warren Street from the Marriott Syracuse 
Downtown, the former Hotel Syracuse.

The project will provide “provide im-
portant tools and resources to more start-
up companies looking to grow in Central 
New York,” CenterState CEO told CNYBJ 
in an Aug. 17 statement.

CenterState CEO, located at 115 W. 
Fayette St. in Syracuse, is the region’s 
primary economic-development organiza-
tion and chamber of commerce.

The Tech Garden expansion project 
will include the renovation of the first-
floor lobby, the creation of digital outdoor 
signage, and the construction of a maker 
space along Harrison Street, the organi-
zation said.

“Façade investments will elevate the 

building to better reflect the importance 
of The Tech Garden in the community 
and align with the transformation that is 
happening in the surrounding neighbor-
hood,” per the CenterState CEO state-
ment. 

In addition, the project will include a 
second-floor roof space, a new 200-seat 
auditorium, and an outdoor UAS deck for 
continued drone testing and development 
will “ensure companies have space they 
need to network, test and grow.”

UAS is short for uncrewed aircraft sys-
tem. A UAS includes a drone and equip-
ment used to control its flight. A drone 
is also referred to in the industry as an 
uncrewed aerial vehicle, or UAV.

Previous New York Gov. Andrew 
Cuomo on Nov. 12, 2019 announced the 
Tech Garden expansion project during a 
visit to Million Air Hangar near Syracuse 
Hancock International Airport. He used 
that same appearance to announce com-
pletion of the state-supported, 50-mile 
drone corridor between Syracuse and 
Rome. 

The Tech Garden is currently housed 
in an existing one-story facility. The up-
coming expansion will include 46,000 
square feet of additional incubation and 
acceleration space. 

Empire State Development is assisting 
the expansion project with up to $12.5 mil-
lion in funding, made available through 
the CNY Rising Upstate Revitalization 
Initiative plan.

The project’s total cost of $16.5 million, 
and the additional $4 million will come 
from a “variety” of other sources, Elle 
Hanna, director of communications and 
media relations at CenterState CEO, told 
CNYBJ in an email following the original 
announcement in 2019.

The startup incubator is also home to 
the Genius NY UAS competition, which is 
now into its sixth round.

The expanded Tech Garden will serve 
as the anchor of Syracuse’s City Center 
Innovation Hub, a “core component” of 
the Syracuse Surge strategy. It will also 
be the gateway to the “Innovation Alley” 
on Warren Street in Syracuse.              n

BY ERIC REINHARDT
Journal Staff I e einhardt@cnybj.com

Tech Garden expansion 
project planned for 2023             

This is a conceptual rendering of the Tech Garden ex-
pansion project, which involves the addition of 46,000 
square feet of space to the existing facility.
IMAGE CREDIT: CENTERSTATE CEO
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Bill & Sandra Pomeroy Treatment Center in Syracuse. The two-story, 42,000 square-foot facility at 2775 Erie Blvd42,000 square-foot facility at 2775 Erie Blvd42,000 square-foot facility at 2775 Erie Blv .d.d , East, 
replaces the 100-year-old former location of Crouse’s outpatient treatment services at 410 South Crouse Avenue.

If you, a loved one, friend or colleague is in need of treatment for substance use disorder, 
please contact us at 315-470-8304 or visit crouse.org/addiction.

Addiction affects all, regardless of background, race, 
ethnicity, gender, religion or socio-economic status.

In recent years, communities across our nation — 
including Central New York — have experienced 
alarming increases in the number of people needing 
addiction treatment services.

As the longest running treatment program in the region, 
Crouse Health’s Addiction Treatment Services remains 
committed to our mission to expand access to care 
and ensure delivery of high-quality addiction and 
mental health treatment in our community.

We are proud of our new facility that matches the 
caliber of our staff and provides a nurturing, safe and 
uplifting environment that is already greatly enhancing 
our focus on holistic patient care: The Bill & Sandra 
Pomeroy Treatment Center at Crouse Health.

A New Era in 
Addiction Treatment 
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The real-estate development com-
pany is busy leasing out commercial 
space in its Iron Pier Apartments, 
which consists of two four-story 
buildings with 112 apartments and 
37,000 square feet of first-floor com-
mercial space.

First opened in 2018, all apart-
ments at Iron Pier are fully occupied 
and there is a wait list, says Steven 
Aiello, director of community and 
external relations and assistant di-
rector of finance at COR.

During the COVID-19 pandemic, 
things moved a little slower when it 
came to leasing out the commercial 
space, he says. “Now momentum is 
really picking up.”

Iron Pier’s first anchor tenant, 
Meier’s Creek Brewing Company 
at Inner Harbor, opened this past 
January. “It’s been a great success 
this summer, especially with the pub-
lic,” Aiello says of the taproom and 
eatery, which is a satellite location 
for the Meier’s Creek brewery in 
Cazenovia.

The pub is popular with Iron Pier 
tenants as well as walkers and bikers 
enjoying the Inner Harbor, he adds. 
And now, a new eatery will be opening 
soon right next door.

Cafe Blue, operated by Blueberries 
& Lace food truck owner Olivia 
Orlando, will open later this year 
next to Meier’s Creek Brewing.

“There has been a lot of demand for 

coffee and pastries,” Aiello says. The 
café will be open in the mornings 
into lunch serving soups, salads, and 
sandwiches.

“We think it’s going to be the per-
fect compliment for now and future 
development,” he says. “We know 
she (Orlando) is going to do an ab-
solutely fantastic job.”

Orlando’s Blueberries & Lace 
food truck regularly participates in 
events in the Inner Harbor, so her 
food is already well known to resi-
dents, Aiello adds. He expects the 
permitting process to wrap up in 
early fall with an end-of-year opening 
planned for the café.

Interest in the remaining commer-
cial space at Iron Pier has picked 
up significantly now that places like 
Meier’s Creek and the 315 Beauty 
Bar salon, which opened in 2019, are 
up and running. Onondaga County’s 
planned $85 million aquarium proj-
ect to create a tourist attraction is 
only adding to the interest form 
other businesses wanting to locate in 
the Inner Harbor, Aiello says.

It all comes together to create a 

Development 
picks up at 
Iron Pier 
project in 
Inner Harbor

SYRACUSE — COR Development 
Company, LLC, is wrapping things up 
with the second phase of its Iron Pier 
development project in the Syracuse Inner 
Harbor and getting ready to move on to 
the third phase.

BY TRACI DELORE
Journal Staff I tdelo e@cnybj.com

Cafe Blue will open later this year at 720 Van Rensselaer St. 
in the Iron Pier Apartments building. The apartments are 
part of an Inner Harbor housing and commercial mixed-use 
project by COR Development Co., LLC of Fayetteville.
PHOTO CREDIT: IRON PIER APARTMENTS FACEBOOK PAGE

“There has been a 
lot of demand for 

co�ee and pas-
tries,” Aiello says.
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vision for a vibrant waterfront 
district that is also connected 
to downtown Syracuse via the 
Onondaga Creek. The nearly 
five-mile path runs from the 
Inner Harbor to Armory Square 
and beyond to Kirk Park.

COR’s overall plan for the 
Iron Pier project includes 600 
housing units and up to an ad-
ditional 100,000 square feet of 
commercial space. The first 
phase was the Aloft Syracuse 
Inner Harbor hotel, located at 
310 West Kirkpatrick St. “Having 
all that built together ... really 
is what makes these live, work, 
play, dine locations successful,” 
Aiello notes.

“It’s not just about how many 
buildings can be built,” he says. 
“A big part of this is events and 
programming.” It’s about having 
businesses that serve the daily 
needs of tenants and activities 
for tenants and others to enjoy.”

That said, with a waiting list for 
housing, COR is moving forward 
with its third planned phase of Iron Pier 
and is currently designing senior hous-
ing and a new building that will hold 

more market-rate apartments.
Between the amenities already in 

place, the aquarium, and even the po-
tential for a chip fabrication plant in 

Onondaga County, Aiello says things are 
looking bright for the Syracuse Inner 
Harbor and the region as a whole. “The 
outlook for upstate is very positive.”       n

IMAGE CREDIT: COR DEVELOPMENT
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SYRACUSE — The New York State 
Department of Transportation 
(NYSDOT) is planning to get started 
with the Interstate 81 viaduct-replace-
ment project this fall.

However, as of late August, the depart-
ment hadn’t yet chosen a specific date, a 
NYSDOT spokesman told CNYBJ in an 
email message.

The six-year, $2.25 billion project will 
replace the elevated viaduct of Interstate 
81 (I-81) through downtown Syracuse.

The U.S. Department of 
Transportation’s Federal Highway 

Administration and NYSDOT on May 
31 signed the final documents for the 
project. NYSDOT then posted the formal 
record of decision (ROD) later that week. 

“Construction will begin later this 
fall on the community grid alternative,” 
NYSDOT Commissioner Marie Therese 
Dominguez said in her remarks on May 
31, announcing the signing in speaking 

with reporters. “This has been a long 
time coming, to say the least. But, out 
of all of the options that we thoroughly 
studied, the community grid alternative 
represents a generational opportunity for 
the city of Syracuse and its surrounding 
communities.” She spoke beneath the 
elevated viaduct across Erie Boulevard 
from the Erie Canal Museum.

At $2.25 billion, it represents the larg-
est Upstate project that NYSDOT has 
ever undertaken, she noted. 

The first phase will last about three 
years through 2025, with the second 

BY ERIC REINHARDT
Journal Staff I e einhardt@cnybj.com

Phase 1 of I-81-replacement 
project begins this fall             

Vehicles traveling along Interstate 81 (I-81) in the early evening hours. Work on the six-year, $2.25 billion I-81 viaduct-replacement project is set to begin this fall.  PHOTO CREDIT: ZOEYADVERTISING.COM

The elevated portion of I-81 
won’t go out of service until 

sometime in 2025.

4SEE I-81, PAGE 45
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SYRACUSE — Zoey Advertising has a new home base after 
moving to 906 Spencer St. this past May. Along with having it 
renovated to suit the agency’s needs, it also has room to house 
its growing staff.

While many businesses in the advertising industry cut staff 
during the COVID-19 pandemic, Zoey Advertising did the oppo-
site, growing from 12 to 15 employees.

Owner Steve Roberts attributes that growth to the agency’s 
strategy, which isn’t just about selling ads. “Our clients are really 
more partners than they are customers,” he says. “There are lots 
of places that will sell ads. I don’t want to sell ads. I want to create 
a strategy.”

The philosophy not only helped the agency’s existing clients 
during the pandemic, but also brought in new clients as Zoey 
worked with them to navigate the ever-changing pandemic land-
scape, he says.

Formerly housed in about 2,000 square feet above Harbor 
View Wine and Liquors at 936 N. Clinton St., Zoey Advertising 
now occupies more than 3,000 square feet in its new location.

“We built specific spaces here,” Roberts notes. One thing 
needed was more studio space for “The Local Show” radio pro-
gram the agency hosts on WSYR radio. The program — which 
airs from 11 a.m. to 1 p.m. on Saturdays and again from 7-9 a.m. 
on Sundays —features an ongoing “conversation” between Zoey 
Advertising and local business owners.

The new Spencer Street office includes a custom-built re-
cording studio instead of a space modified to serve as a studio, 
Roberts says. “We’ve also got expanded areas to do video and 
photography.”

The larger office also provides more office space and a large 
“think tank” space for meetings between staff and clients.

“It’s a more productive space, a more collaborative space,” he 
says. 

While he could have moved the agency anywhere, Roberts 
chose to stay in Syracuse. “We wanted to be in the city of 
Syracuse,” he says. The new location is convenient for both em-
ployees and clients and provides plenty of parking.

The space also provides room to grow further, Roberts notes. 
While he’s happy with the current staffing level, the agency has 
several opportunities to grow via new clients that would require 
even more staff. “I can’t believe how many opportunities,” he says.

Zoey Advertising currently has about 25 clients at any given 
time. Regular clients include Geddes Federal Savings and Loan, 
New York State Maple, Clinton’s Ditch - The Pepsi Place, The 
Syracuse Nationals, and Heid’s of Liverpool.

The agency (www.zoeyadvertising.com) pro-
vides an array of services to match the market-
ing strategy it develops with each client. They 
include photography and videography services, 
audio and video commercial production, web 
development, and social media. Zoey even has 
licensed drone visual creators on its team, 
Roberts notes.

He started Zoey Advertising in 2010 after 
suffering an injury in a car accident and leaving 
his previous job as an outreach director for a 
Christian ministry. His recovery was long, and 
he started Zoey on a part-time basis while he 
healed.

Roberts named the agency after his dog 
Zoey, a soft-coated Wheaten terrier who comes 
to work with him every day and makes sure to 
greet every client.                 n

BY TRACI DELORE
Journal Staff I tdelo e@cnybj.com

Zoey Advertising 
expands to larger 
Syracuse offic

An aerial view of the new offi e of Zoey Advertising at 906 Spencer St.  
in Syracuse.
PHOTO CREDIT: ZOEYADVERTISING.COM

Zoey Advertising owner Steve Roberts in front of his company’s new offi e. PHOTO CREDIT: ZOEYADVERTISING.COM
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Syracuse Community Health targets 
June 2023 move-in date for new offic             

SYRACUSE — Syracuse Community 
Health is looking forward to next June 
when it anticipates moving into its new 
office building, currently under construc-
tion at 930 S. Salina St. in Syracuse.

The location is just down the street from 
its current building. Syracuse Community 
Health (SCH) on Aug. 25 held a beam-rais-
ing ceremony at the construction site as 
work continues. 

Syracuse Community Health is the re-
branded name of the Syracuse Community 
Health Center, currently located at 819 S. 
Salina St. 

“This project has been a long time com-
ing,” Mark Hall, president and CEO of 
Syracuse Community Health, said to open 
his remarks at the Aug. 25 event. 

Hall explained that 20 years ago, when 
Dr. Ruben Cowart was CEO and Hall was 
CFO, the organization bought the former 

Superior Electric property on which the 
new building is under construction. When 
Syracuse Community Health bought the 
property, the goal at the time was to con-
struct a new building.

Its new brand identity, logo design, 
and website “reflects out deep roots in 
the community and our long-term com-
mitment to serve them. The new tagline, 
‘healthy happens here,’ offers a promise 
that people can get the patient care they 
need from Syracuse Community Health,” 
per an SCH news release. 

A “downsize”
The upcoming facility will replace the 

70-year-old current office. It will join the 
organization’s already established SCH 
offices at 1938 E. Fayette St. and 603 
Oswego St. in Syracuse. 

The new building will be a 
56,000-square-foot structure, which Hall 
describes as a “downsize” compared to 
the 78,000 square feet available at the 

current location.
“This will actually now allow us to see 

more patients than we actually see at [the] 
larger building,” Hall noted.

He went on to say that certain services 
will remain in the existing office, such as 
billing and information technology. The 
services that will stay there will get re-
named psychiatric and substance-abuse 
services. 

The existing building won’t be entirely 
full when the new location opens, so SCH 
intends to “reimagine” some of the space 
within the facility. Hall said. SCH will 
announce future plans for the existing 
building before the end of this year.

Hueber-Breuer Construction Co., Inc. 
of Syracuse is the general contractor on 
the project, and King + King Architects, 
also based in Syracuse, designed the fa-
cility.

Services provided
The new medical facility will have ser-

BY ERIC REINHARDT
Journal Staff I e einhardt@cnybj.com

Syracuse Community Health on Aug. 25 held a 
beam-raising ceremony at the construction of its new 

offi e location at 930 S. Salina St., just south of its 
current location at 819 S. Salina St. The organization 

expects construction to continue through mid-2023. 

ERIC REINHARDT / CNYBJ
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vices that include primary care, dental 
services, pediatrics, obstetrics and gy-
necology, eye care, podiatry, and admin-
istrative offices. The behavioral health 
and urgent-care center will remain at the 
current offices, which are for future reno-
vation, per the release.

The SCH project, “when it’s all said 
and done,” will total about $23 million to 
$25 million, Hall noted.

A large portion of that will come from 
grant funding from the New York State 
Department of Health (NYSDOH).

“We received $19 million … [and 
$18 million] of that $19 million goes to-
ward the building of this new building 
and then another million … $1.2 million is 
for our east side locations … renovations 
there,” he said. 

“This community deserves this build-
ing,” New York State Assemblywoman 
Pamela Hunter (D–Syracuse) said in her 
remarks. “It’s been a long time coming but 
our community and the investment … it’s 
definitely worth it for the people who live 
and work here.”

Hunter told the gathering she previ-
ously worked at the Syracuse Community 
Health Center “for several years.”

In his remarks, Syracuse Mayor Ben 
Walsh said Hunter has “seen the potential 
in this neighborhood for a long time and 

has been planting those seeds.” And now 
the community is “starting to those seeds 
grow.” 

“If you haven’t noticed, we’ve had a 
number of groundbreakings and ribbon 

cuttings literally within one-block radius 
just over the past year,” Walsh noted, re-
ferring to the SCH project, the Salina 1st 
project, and the new headquarters and 
manufacturing facility for JMA Wireless. n

An Aug. 25 photo of the construction site for the new offi e building for Syracuse Community Health (SCH) in downtown Syracuse. Construc-
tion work is expected to wrap up in the middle part of next year, SCH said. 

ERIC REINHARDT / CNYBJ
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SYRACUSE — Adopt-A-Block, a program 
of the City of Syracuse, has individuals, 
organizations, schools, and businesses 
volunteering to take responsibility for the 
cleanup of at least two city blocks on a 
year-round basis. 

“This is our fifth year doing Adopt-A-
Block to clean up litter and beautify our 
neighborhoods and save the waterways,” 
Elizabeth Hradil, constituent services and 
intergovernmental relations coordinator 
for the City of Syracuse, said. 

She spoke at a June 13 ceremo-
ny at Washington Square Park at 101 

Washington Square on the city’s north 
side.

“As the seasons go in Syracuse, it 
always tends to be right after the snow 
melts that we all begin to pay attention 
to the amount of litter throughout the 
community,” Syracuse Mayor Ben Walsh 
said in his remarks at the event. “We of 
course have it accumulating throughout 
the winter and the snow covers it up and 
then when the snow melts, it’s a rude 
awakening for all of us.”

Walsh went on to note that Earth Day 
activities in April involve community 
cleanups with several groups participat-
ing. “And then, unfortunately, many peo-
ple kind of forget about it.” he added.

The mayor stressed to the gather-
ing that dealing with litter is a year-
round problem. The city’s sanitation 
team, environmental-services division at 
the Department of Public Works, and 
grounds crews at the city’s parks are 
working on it throughout the year, but, as 
Walsh put it, “It’s not enough.”

“We need everyone’s help,” he noted. 
“When we all come together, we can 
achieve amazing things, and that’s what 
the Adopt-A-Block program is all about.”

Syracuse’s volunteer-
led Adopt-A-Block is 
a year-round e�ort in 
neighborhoods             
BY ERIC REINHARDT
Journal Staff I e einhardt@cnybj.com
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The program started in 2018. Similar 
in nature to Adopt-A-Highway, the city 
asks community members, neighbor-
hood-block groups, and businesses to 
adopt a minimum of two blocks some-
where in the city that they commit to 
keeping clean throughout the year. 

Those involved commit to at least one 
cleanup per month, weather permitting. 

“Not surprisingly, when we announced 
the program, the community stepped up 

in a major way and has continued to step 
up over the past four years,” Walsh said. 

As of the June 13 announcement, about 
140 groups around Syracuse had adopted 
a minimum of two blocks in every part of 
the city. Walsh noted that Syracuse has a 
lot of blocks, representing “a lot of oppor-
tunities” to get more people involved.

Volunteer provides insight
Syeisha Byrd, neighborhood resident 

who also spoke at the event, believes the 
program is important because “when you 
look good, you feel good.”

“How often have you gotten dressed 
in the morning, looked in the mirror, and 
thought I’m not feeling great in this outfit 
and you change your clothes,” Byrd said.

It’s the same feeling she gets when she 
sees garbage outside her home in her 
neighborhood, so she disposes of it.

Byrd went on to say that the group she 
leads for Adopt-A-Block got up early on 
Earth Day this past April and spent three 
hours cleaning their blocks.

“We laughed. We smiled. We com-

plained when the bags got a little too 
heavy, but the best part was our neigh-
bors who stopped and said hello and 
introduced themselves,” Byrd said. The 
neighbors that came out of their homes 
to thank us or drove by us, beeping their 
horns.”

The difference between Earth Day 
cleanup and Adopt-A-Block is that the 
City’s program is a year-long commit-
ment. 

“It’s not just a one-and-done,” she 
added.

Byrd concluded her remarks with a 
call to action, encouraging people who 
participate in the program to take pic-
tures and share them on Twitter via 
#KeepingCuseClean. In its document out-
lining the Adopt-A-Block program, the city 
also asks that participants tag its Twitter 
account @Syracuse1848 if they’re posting 
photos about their clean-up effort. 

Individuals or groups interested in 
signing up can do so at syrgov.net/adopt-
ablock or contact Hradil at ehradil@syr-
gov.net or (315) 448-2489.        n

Syracuse Mayor Ben Walsh on June 13 outlined the City’s Adopt-A-Block program while speaking at Washington Square Park at 101 Washington 
Square on the city’s north side. The program asks for individuals, organizations, schools, and businesses to volunteer to take responsibility for 
the cleanup of at least two city blocks on a year-round basis. 

ERIC REINHARDT / CNYBJ
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The Taphouse on Walton aims to bring 
new eats and drinks to Armory Square

SYRACUSE — This fall, Armory Square 
gains two new options for people looking 
to get a bite to eat or enjoy a drink when 
The Taphouse on Walton and sister busi-
ness Taphouse Bread Company 
open their doors.

Kyle Mastropietro, president 
of Mastro Restaurant Group, says 
The Taphouse on Walton, at 165 
Walton St., will serve a variety of 
beers, wine, and spirits. The tap-
room has 40 taps, 10 of which will 
feature the same beers. The other 
30 taps will always be changing, he 
says, and feature local breweries 
and seasonal brews. It will be “all our local 
breweries that we are so lucky to have 
and that are so good,” he adds.

The taproom will also feature a 
wine-dispensing system for pricier wines, 
allowing Mastropietro to sell more-expen-
sive wines by the ounce instead of just by 
the bottle. 

“What this will allow you to do is try 

that $200 or $300 bottle of wine by the 
ounce,” he says. Where he can, he wants 
to bring in new and unique offerings for 
customers to try.

Paired with it all are sandwiches, 
cheese boards, and flatbreads, many that 
will feature bread from the Taphouse 

Bread Company next door. 
“The food is going to match it all,” 

Mastropietro says. 
Patterned after a French bakery, 

Taphouse Bread Company will make pas-
tries and specialize in sourdough bread, 
featuring some of the same flavor profiles 
as the beers served next door. “The 
bakery is going to be the engine for our 

menu,” he says. Along with supplying 
bread for the taproom, the bakery will be 
open to the public.

Mastropietro rents his space from 
Pacific Properties. The Taphouse on 
Walton will seat about 84 people includ-
ing the bar and lounge spaces. The tap-

house is about 4,900 square feet, with 
the bakery occupying another 1,200 
square feet next door. He expects to 
employ about 10 people at the bakery 
and between 16 and 20 employees at 
the taproom.

After some delay in getting the 
necessary permits, work began in 
June to renovate the space, which was 
formerly home to The Blue Tusk pub 
and restaurant. During the permit 

delay, Mastropietro says he was able to 
stockpile building materials and supplies 
and then hit the ground running when 
work began. He is the project’s general 
contractor and hired a slate of subcontrac-
tors to complete the work.

“Everything is going to be brand new 

BY TRACI DELORE
Journal Staff I tdelo e@cnybj.com

“We didn’t want to add something to 
Armory Square that is already here.” 

— Kyle Mastropietro, owner of The Taphouse on Walton  
and sister business Taphouse Bread Company,  

as well as nearby Kasai Ramen

This rendering gives an idea 
what The Taphouse on Walton 

will look like when complete. 
Owner Kyle Mastropietro hopes 

to open the taproom and a 
companion bakery next door this 

October in Armory Square. 

: IMAGE CREDIT: TAPHOUSE ON WALTON

4SEE TH E  TA P H O U S E , PAGE 45
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Inner Harbor aquarium project 
to begin with design phase             

SYRACUSE — The upcoming $85 million 
Inner Harbor aquarium project will begin 
with the design phase. 

The Onondaga County Legislature nar-
rowly approved the project in a 9-8 vote 
during its meeting of Aug. 2. Like the 
legislators who voted against it, some seg-
ments of the community believed county 
officials could’ve spent that money on 
other matters, such as poverty in the 
Syracuse area. 

But in the end the project was approved, 
following 10 months of debate about it after 
McMahon first announced the aquarium 
initiative in early October 2021. 

The aquarium project is an expansion 
of the Rosamond Gifford Zoo, Onondaga 
County Executive Ryan McMahon told 
local reporters following the county legis-
lature’s vote. The project idea came from 
the Friends of the Zoo, he said. McMahon 
credited zoo officials, such as executive 
director Ted Fox and his team, for their 
work in giving county officials “the confi-
dence to undertake this [project].” 

The county executive called the aquar-
ium project a “tourism year-round asset 
… that we can sell.” He also noted that 
the county doesn’t have many year-round 
assets related to tourism. The project is 
“in direct support” of Onondaga County’s 
hospitality industry and restaurants. 

“It will bring in visitors. It will keep and 
capture spending here from families. It 
is a quality-of-life piece of infrastructure 
for families here in Onondaga County,” 
McMahon said. “It’s a job creator. 
Hundreds of construction jobs will be 
created during this project. Hundreds of 
jobs at the aquarium and at the restaurant 
and hospitality industry will be created 
because of this aquarium.”

McMahon also sees the project as 
an opportunity to “build on synergies” 
with other public investments in the K-12 
STEAM space. Onondaga County has the 
only county-wide STEAM school coming 
online in the state of New York, he noted. 
STEAM is short for science, technology, 

engineering, arts, and mathematics. The 
STEAM school will be housed at the 
downtown building that was previously 
home to Central High School. 

The aquarium project will also provide 
“unique opportunities” for the county to 
partner with its higher-education institu-
tions and research, McMahon contends. 

“It will provide great opportunities to 
tell one of the greatest stories we’ve had 
in our community with the cleanup of 
Onondaga Lake and its tributaries and 
work in the history of this lake and what 
it’s meant to our community and how 
for the first time in a generation what is 
happening around it as it becomes the 
epicenter for recreational and leisure ac-
tivity once again,” he said. 

McMahon also called the aquarium 
a “workforce retention and recruitment 
tool” for the businesses that are investing 
millions and millions of dollars here and 
“the ones that were on the precipice of 
landing here in Onondaga County.” 

He also sees the aquarium as the “stim-
ulus needed for neighborhood revitaliza-
tion in that harbor that has been stalled.” 
In addition, Onondaga County heard from 
private donors earlier that day who are 

interested in partnering, he added.
Once the aquarium design is fin-

ished, then the county will issue a re-
quest-for-proposals (RFP) for operators. 

“We will then be able to tell you 
what that looks like. Do we have a 
public-private partnership? Do we have 
a nonprofit partner?” McMahon said in 

his remarks. 
The Rosamond Gifford Zoo and zoo di-

rector Ted Fox will be “deeply involved.” 
The county will also issue an RFP for a 
general contractor for the project. Local 
people, minority and women-owned busi-
nesses, veteran-owned businesses, and 
apprentices from Syracuse Build will be 
working on this project.

Syracuse Build is a mayoral initiative, 
housed within CNY Works, supported by 
CenterState CEO’s Work Train. The pro-
gram has helped residents get involved 
in pre-apprenticeship programs and work 
toward credentials in “high-demand” sec-
tors, including construction; electrical 
mechanics; heating, ventilation, and air 
conditioning, or HVAC; advanced/high-
tech manufacturing; commercial driving; 
and software development, as described 
in a CenterState CEO news release.        n

BY ERIC REINHARDT
Journal Staff I e einhardt@cnybj.com

A rendering of the upcoming $85 million Inner Harbor aquarium RENDERING CREDIT: ONONDAGA COUNTY
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SYRACUSE — The early work on the 
Salina 1st project, south of downtown 
Syracuse at 1081 S. Salina St., has focused 
on site remediation. 

Crews have been 
involved in site work 
and remediation be-
cause the property 
is a brownfield, Gail 
Montplaisir, a real-es-
tate developer from 
Washington, D.C., 
working with Taurus 
Development Group, 
tells CNYBJ in an Aug. 
19 phone interview.

The work involves 
moving soils to where 
they’re needed and 
removing soils from 

the site, which have to be tested because 
they’re contaminated.

“As part of the DEC program of which 
we’re a part, they get tested and then they 

get taken to a particular landfill that is al-
ready equipped to accept polluted soils.,” 
says Montplaisir.

DEC is the New York State Department 
of Environmental Conservation. 

During the week of Aug. 22, crews were 
scheduled to install the infrastructure for 
the stormwater-management system.

“For a project like this, there’s quite a 
large stormwater-management contain-
ment facility and that will be under the 
parking lot,” says Montplaisir.

Crews then attached various pipes to 
that big tank, which will eventually take 
the stormwater out to different areas and 
out to public services.

She anticipates vertical construction will 
begin either late this year or the beginning 
of next year once all the site work con-
cludes. Construction on the Salina 1st proj-
ect is scheduled to be completed by 2024.

Montplaisir was among those who 
spoke at a June 2 event to mark the 
start of the construction process. Besides 
Montplaisir, Emanuel Henderson of JHP 
Industrial Supply Co. and Eli Smith of E. 
Smith Contractors are spearheading the 

Salina 1st project. 
The partners describe Salina 1st as a “cat-

alytic,” mixed use, community development 
project. The 52,000-square-foot facility will 
include residential, retail, light industrial, 
and incubator/shared-office space.

E. Smith Contractors of Syracuse and 
Taurus Renovation & Construction are 
overseeing the construction effort.

Salina 1st is the first all minority-led 
commercial development in the history of 
Syracuse, per a June 2 news release about 
the project. With an estimated investment 
of more than $10 million, the Salina 1st 
project seeks to “embrace, not displace” 
neighborhood residents and aims to “hire 
within the community.”

“We were one of the first projects to 
kind of stake our flag on the south side 
and say we’re going to move this forward 
and since then we’ve seen a lot more 
interest in the south side as well as a lot 
more development of project and some re-
ally big ones, which is great, so that can’t 
help but encourage the revitalization,” 
Montplaisir tells CNYBJ. “We’re really, 
really pleased to be a part of that.”           n

Salina 1st project is under way 
with site remediation 

BY ERIC REINHARDT
Journal Staff I e einhardt@cnybj.com

The sign at the construction site for the Salina 1st project at 1081 S. Salina St. in Syracuse greeted those attending the June 2 event to mark the start of the project’s 
construction. It’s a 52,000-square-foot, mixed use, community development project that is expected to be complete by 2024.

ERIC REINHARDT/CNYBJ

Gail Montplaisir is one of the 
partners in the Salina 1st 
project. She is a real-estate 
developer from Washington, 
D.C., working with Taurus 
Development Group.  
PHOTO CREDIT: TAURUS DEVELOPMENT 
GROUP WEBSITE
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In his travels around Greece, he says 
he saw the Acropolis and visited some 
“cool” bookstores and coffee shops, which 
added to his desire to see an independent 
bookstore open in the downtown area. 
Case is a broker and owner of Acropolis 
Realty Group / Acropolis Development in 
downtown Syracuse.

“It was my concept,” says Case, refer-
ring to the downtown’s first bookstore 
since the early 1990s. “I’ve been wanting 
to do this for a long time.”

Parthenon Books has been operating at 
333 S. Salina St. since June 25. It’s located 
in the same space where Rainbow Kids 
previously operated. 

The bookstore is part of Acropolis 
Center, which is owned by both Case and 
Ryan Benz. 

Both men are also co-owners of 
Parthenon Books. Besides the bookstore, 
Benz also operates the restaurant Oh 
My Darling, just a short distance from 
Parthenon Books on South Salina Street. 

“I thought [Benz] would be instrumen-
tal in helping with the café. So, we’ve got a 
little café in the bookstore,” says Case, who 
spoke with CNYBJ on Aug. 24. 

Case says he and Benz spent about 
$500,000 to open the bookstore, including 
buildout, furniture, fixtures, and inventory.

Selena Giampa manages Parthenon 

Books, which held a 
ribbon cutting June 
30. The approximate-
ly 4,000-square-foot 
store has four full-
time employees and 
about five part-time 
employees.

“This is [Giampa’s] 
dream … to run an 
independent book-
store,” says Case. 

Store manager’s 
new beginning

Case had all the components to launch 
the downtown bookstore but still needed 
someone to manage the operation.

Giampa had been working for the 
Research Foundation for SUNY at SUNY 
ESF when she says her position was elim-
inated in July 2021 due to pandemic. She 
has a friend who works as a massage 
therapist who soon after asked Giampa if 
she could do anything, what would it be if 
money wasn’t an issue.

“I always wanted to run a bookstore,” 
says Giampa, who spoke with CNYBJ on 
Aug. 23. She had moved back to Central 
New York from Phoenix, Arizona about 
15 years ago and “couldn’t believe” that no 
one had opened a bookstore in the down-

Co-owner, store manager 
share their stories leading 
to Parthenon Books              
BY ERIC REINHARDT
Journal Staff I e einhardt@cnybj.com

The ribbon cutting for Parthenon Books, held a few days after the store opened for business on June 25. PHOTO CREDIT: PARTHENON BOOKS

Stephen Case  
PHOTO CREDIT: ACROPOLIS REALTY 
GROUP WEBSITE

SYRACUSE — When Stephen Case returned from a trip to Greece in August 2021, 
he had the urge to open a bookstore in downtown Syracuse.

4SEE P A R TH E NO N BO O K S , PAGE 45
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Cake Bar opens 
second downtown 
Syracuse location
SYRACUSE — Cake Bar, a local bakery and bubble tea shop that opened in 
The Salt City Market in January 2021, debuted a second downtown Syracuse 
location in August.

Cake Bar opened its new café at 252 W Genesee St. on Friday, Aug. 12. 
The space, which was most recently occupied by the Bamboo House Asian 
Restaurant, is located next to the Apizza Regionale restaurant. 

The new Cake Bar offers the familiar treats offered at its Salt City Market loca-
tion and a handful of unique beverages. The menu includes custom cakes for spe-
cial occasions, cake truffles, cupcakes, Vietnamese-style caramel flan, and more.

Cake Bar is owned by Duyen Nguyen, an immigrant from Vietnam, who 
followed in her mother’s footsteps in operating a bakery, according to the 
Cake Bar website.                                                                    n

BY JOURNAL STAFF
news@cnybj.com

TOP PHOTO: A Cake Bar employee at work baking at the company's first location. 
PHOTO CREDIT: CAKE BAR FACEBOOK PROFILE

BOTTOM PHOTO: The newly opened second location of Cake Bar at 252 W Genesee St. in downtown Syracuse. The dessert 
business — operated by Duyen Nguyen, an immigrant from Vietnam — opened its first location at The Salt City Market at 484 
South Salina St. in early 2021.
ADAM ROMBEL/CNYBJ
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SYRACUSE — Just three years after opening, Margaritas Mexican 
Cantina is expanding its location at 203 Walton St., nearly doubling 
the restaurant’s space and seating.

Alejandro Gonzalez and his business partner Jose Avalos 
opened Margaritas in September 2019. Gonzalez worked for years 
in the restaurant business before venturing out on his own.

While born in the U.S., Gonzalez grew up in Mexico. After he 
returned to America, much of his restaurant experience was in 
Mexican restaurants. It was the growing popularity of Mexican 
cuisine, however, that truly influenced what type of restaurant he 
wanted to open.

Mexican food is the second or third-most popular restaurant 
cuisine, he says, and you really can’t go wrong serving good 

drinks and big portions of tasty food.
“I think I was one of the first ones 

to revolutionize the Mexican restaurant 
concept,” Gonzalez says. Instead of having 
the same old booths and playing the same 
old music that other restaurants used, 

he instead chose colorful furniture, vibrant and authentic Mexican 
dishes, upbeat music, and served margarita towers at his restaurant.

“It makes people not just want to come here for the food but 
also for the atmosphere,” Gonzalez adds. With wait lists three 
to four hours long, especially on the weekends, the concept is 
working, and it’s the impetus behind the renovations underway to 
expand the restaurant.

Margaritas can currently seat 142 people and will add another 
130 seats in a dining room that’s expanding from 3,000 square 
feet to 6,000 square feet. The restaurant is expanding into vacant 
space from which the restaurant’s space was partitioned. “We’re 
just knocking down the wall,” Gonzalez says. Once complete, 
Margaritas will occupy just over 10,000 square feet between the 
dining room, kitchen, and bar.

Remodeling was underway at press time with a projected 
late August completion. Margaritas worked with Innovation 
Construction, Inc. of Ohio on the project. The company specializes 
in working on Mexican restaurants.

“It’s going to change the whole atmosphere,” Gonzalez says. The 
work also includes a new larger bar, new lighting, and the possibility of 
bringing late-night food and drink offerings to Margaritas. Currently, 
the restaurant is open until midnight on Fridays and Saturdays and 
closes at earlier times the rest of the week.

Gonzalez expects he needs to add between 15 and 20 employ-
ees at Margaritas, bringing the total to nearly 90 people.

Barring construction delays, Gonzalez was expecting to cele-
brate the newly renovated space in mid-September.

“It’s been a good ride, and we have more to go,” he says of 
Margaritas Mexican Cantina’s growth. Along with a second lo-
cation in Rochester, Gonzalez and Avalos are hoping to open a 
third eatery in Florida soon. They are also looking at taking their 
restaurant concept overseas as well. 

“I’ve been looking at a place in Luxembourg,” Gonzalez says. 
He is also considering Bucharest, Romania as a possible site. 
“They have a really good nightlife there,” he quips.

Gonzalez believes the Margaritas concept with large potions 
and that Margarita tower would be well received in Europe.

The Armory Square restaurant (www.margaritasmexicancan-
tina.com) enjoys a diverse clientele including office workers for 
lunch, couples and groups during the dinner hours, college stu-
dents and people looking for a fun date spot in the evenings, and a 
lot of families on Saturdays and Sundays.                n

Margaritas Mexican 
Cantina expanding 
in Armory Square 
& beyond

Margaritas Mexican Cantina, well known in Armory Square for its filling portions and margarita towers, 
will nearly double the size of its dining room once it completes renovations. Pictured is co-owner 
Alejandro Gonzalez.

PHOTO CREDIT: MARGARITAS MEXICAN CANTINA

Margaritas Mexican Cantina, located at 203 Walton St. in Syracuse’s Armory Square area.
ADAM ROMBEL/CNYBJ

BY TRACI DELORE
Journal Staff I tdelo e@cnybj.com
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Upstate New York’s leading full service 
commercial real estate firm since 1971

Providing expert local knowledge 
in multiple regional markets

Albany
(518) 489-9199

Binghamton 
(607) 754-5990

Bu�alo 
(716) 852-7500

Corning  
(607) 937-9720

Hudson Valley
(845) 522-5900

Ithaca 
(607) 277-2327

Rochester 
(585) 248-9426

Syracuse 
(315) 445-1030

Utica 
(315) 736-0856

Watertown 
(315) 779-1196

uAsset & Excess Property Dispositions
u Landlord/Seller Representation
u Tenant/Buyer Representation
u Site Selection & Acquisitions
u Investment Sales
u Advisory Services

u Property Management
u Receivership Services
uHospitality Services
u Impaired Asset Services
uMarket Analysis & Research
u Finance & Capital Services

Search our extensive database of Central New York’s commercial 
real estate listings at: PYRAMIDBROKERAGE.COM

 INTERESTED IN A 
CAREER IN COMMERCIAL 

REAL ESTATE SALES?

WE’RE 
HIRING.

- Unlimited Earnings

- Excellent Job Security 

- Great Hours and Lots 
of Freedom

For details, visit 
pyramidbrokeragejobs.com

SYRACUSE — Syracuse Mayor Ben Walsh 
on Aug. 26 announced the appointment of 
Kelsey May as director of digital services 
for the City of Syracuse. 

In this role, May leads all efforts to 
implement new and modernize existing 
digital systems in city government. She is 
also responsible for leveraging technology 
that will support improvements to con-
stituent services, and city operations and 
administration. 

May is spearheading a digital trans-
formation plan, which contributes to 
the city’s objectives to deliver services 
more effectively, efficiently and equita-
bly; increase economic investment and 
neighborhood stability; provide quality 
constituent engagement and response; 
and achieve fiscal sustainability. Each 

technological investment that May’s 
team is working on is designed to sup-
port these objectives.

“Kelsey’s work to modernize digital sys-
tems is contributing greatly to our smart 
city goals, and she does so in a way that 
upholds our commitment to data-driven 
governance and transparency,” Walsh said 
in a news release. “Kelsey keeps our City 
vision — to be a growing city that embrac-
es diversity and creates opportunity for all 
— at the forefront of everything she does, 
using the opportunity to be a visionary 
and transform the way that we hire and ad-
dress the skills gap. She is an exemplary 
leader in City government, and the right 

fit to lead our digital team.”
Prior to her role with the City of Syracuse, 

May worked as a senior consultant at Ernst 
& Young LLP, managing multiple Fortune 
100 and 500 clients in the power and utili-
ties, media and entertainment, medical and 
pharmaceutical, and telecommunications 
industries. 

May received her bachelor’s degrees 
in policy studies and geography from the 
Maxwell School of Citizenship and Public 
Affairs at Syracuse University. May serves 
as an adjunct professor at the Maxwell 
School as well as Syracuse University’s 
iSchool. She is also a board member at 
Housing Visions Unlimited, Inc.               n

May named 
director of 
digital services 
for City of 
Syracuse
BY JOURNAL STAFF
news@cnybj.com

Kelsey May, director of digital services 
for the City of Syracuse.
PHOTO CREDIT: CITY OF SYRACUSE
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SYRACUSE — The Jefferson Clinton Suites 
at 416 S. Clinton St. in Syracuse’s Armory 
Square area is transitioning into operation 
as the Best Western Syracuse Downtown 
Hotel and Suites. 

The hotel is working on interior ren-
ovations that will likely 
continue for a few more 
months, says Stephenie 
Jones, general manager 
of Best Western Syracuse 
Downtown Hotel and Suites. Jones spoke 
with CNYBJ on Aug. 11.  

The hotel includes 68 total guestrooms, 
40 of which are suites. 

Visions Hotels, which is headquartered 
in Corning, bought Jefferson Clinton Suites 
in December 2019 from the previous local 
ownership. Visions Hotels buys hotels and 
has them join national brands, according 
to Jones.

“You get more visibility. You get the brand 
backing as far as marketing and advertis-
ing,” Jones says in explaining the reason for 
a hotel to join a brand name hotel group. 
She says she wasn’t involved in choosing 
the brand.

Visions Hotels, which started as an inde-
pendent company with three or four hotels, 
now owns more than 50 hotels, primarily 
in upstate New York, but also some in 
Pennsylvania and New England, according 
to a hotel listing on its website.

Visions owns the hotel at 416 S. Clinton 
St. but Syracuse Hospitality Developers 
operates the hotel and will have a d/b/a 

of Best Western Syracuse 
Downtown Hotel and Suites, 
Jones notes.

Headquartered in 
Phoenix, Arizona, Best 

Western Hotels & Resorts is a privately held 
hotel brand within the BWH Hotel Group 
global network, per its LinkedIn profile. 
It has 18 brands and about 4,700 hotels in 
more than 100 countries and territories 
worldwide.

When Visions bought Jefferson Clinton 
Suites, the company set aside funding to 
conduct renovations. However, with the 
onset of the coronavirus pandemic, all the 
renovation plans were put on hold. Jones 
went on to tell CNYBJ that in order for the 
hotel to get the new branding, it had to have 
certain criteria in place.

Visions Hotels has its own construction 
operation that handled the renovation work 

at the Jefferson Clinton, which is ongoing. 
The last time the hotel had any renova-

tion work done was 2015, Jones notes. 
The project work focuses on the hotel’s 

lobby area, with an effort to keep the orig-
inal marble from 1927, Jones says. Lobby 
renovations include furniture, lighting, and 
breakfast-area updates. The project also in-
volves adding a market. 

“We’re still keeping that historical bou-
tique feel … all the awnings will be re-
placed,” she says. 

In the rooms, almost all the furniture is 
gone, Jones tells CNYBJ. The hotel is donat-
ing the furniture to area organizations.

Crews are also replacing all the tile work 
in the rooms with pergo floors. The work is 
also targeting the tile work in the bathrooms 
as well. Rooms will also have all new kitchen 
appliances.

The renovation work started in mid-Feb-
ruary but “due to the quirks of working with 
an old building,” crews ran into some diffi-
culty. The work was targeted for completion 
in July but will continue through October or 
November, Jones says.   

Originally built in 1927 by Gustavus A. 
Young, the hotel was fashioned in the Beaux-
Arts style and is one of the last remaining 
hotels from that era in the area.          n

BY ERIC REINHARDT
Journal Staff I e einhardt@cnybj.com

Je�erson Clinton Suites in 
Armory Square transitioning to 
the Best Western brand 

Je�erson Clinton Suites at 416 
S. Clinton St. in Syracuse is 
transitioning to the moniker, Best 
Western Syracuse Downtown Hotel 
and Suites. Internal renovation 
work at the hotel will continue for 
a few more months, Stephenie 
Jones, hotel general manager, tells 
CNYBJ. The hotel was originally 
built in 1927. 
ERIC REINHARDT / CNYBJ

Jones notes.
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SYRACUSE — Esri, a company that focuses 
on location intelligence, presented two City 
of Syracuse departments with its Special 
Achievement in GIS (SAG) Award for their 
work on the city’s winter-weather opera-
tions tool released this past winter. 

The recognized departments are the 
Office of Accountability, Performance & 
Innovation (API) and Department of Public 
Works (DPW), Syracuse Mayor Ben Walsh 
announced on Aug. 25. 

Selected from more than 100,000 eligible 
candidates, API and DPW were recognized 
for the departments’ “collaborative, inno-

vative” use of mapping and analytics tech-
nology, as well as leadership in the field of 
government technology, at the annual Esri 
User Conference held this summer.

The City of Syracuse was one of 193 orga-
nizations and the only public-sector entity in 
New York state to be honored. Others rec-
ognized functioned in sectors that included 
commercial industry, defense, transporta-
tion, nonprofit work, telecommunications, 
and government, Walsh’s office said.

As one of the snowiest cities in the U.S., 
a large portion of Syracuse’s municipal 
operations involve managing the significant 
amounts of snow that blanket the city each 
year. The City of Syracuse began to look for 
new ways to use GIS and leverage spatial 

data and insights to make better govern-
ment decisions and provide “efficient, effec-
tive and equitable” services for residents. 

After seeking guidance from Esri, the 
city implemented the winter-weather opera-
tions (WWO) product this past winter.

“As a city that embraces winter, Syracuse 
was excited to be the first to put Esri’s winter 
weather solution into action,” Walsh said. 
“By partnering with Esri to support this dig-
ital platform, it allows for our City operations 
team to focus more on snow response, and 
to monitor and adapt our snow operations 
to provide the most effective, efficient and 
equitable service to our constituents.”

The tool takes live data from sensors on 
plows, transforms it using real-time data 
analytics, feeds it into an online platform, 
and produces spatial analytics that aid in 
decision-making. 

The multifaceted product ultimately pro-
duces a live web map for residents to mon-
itor where and when streets or sidewalks 
were plowed and gauge real-time conditions 
before heading out in snowy weather.

It also produces an internal fleet-man-
agement system for the DPW to track 
resources, plows, and illegally parked cars 
preventing plows form clearing streets. It 
also generates an operational dashboard 
for city leadership to measure performance 
and improve operational costs, Walsh’s of-
fice said.

“We are excited to take this technical 
solution and the knowledge gained to use 
GIS more strategically as an organization,” 
Conor Muldoon, deputy chief data and inno-
vation officer of API, said. “The data-driven 
framework developed for this tool will be 
used to improve many other City services, 
such as optimizing our routes and introduc-
ing turn by turn navigation for the City’s 
snowplow fleet this winter.”

Founded in 1969 in Redlands, California, 
Esri focuses on geographic-information sys-
tem (GIS) software, location intelligence, 
and mapping. It works to help customers 
“unlock the full potential” of data to im-
prove operational and business results, per 
Walsh’s office. 

Esri software is deployed in more than 
350,000 organizations globally and in over 
200,000 institutions in the Americas, Asia 
and the Pacific, Europe, Africa, and the 
Middle East, including Fortune 500 compa-
nies, government agencies, nonprofits, and 
universities.

Esri staff annually nominate hundreds 
of candidates from around the world for 
consideration, and Jack Dangermond, 
founder and president of Esri, selects the 
finalists. The SAG Awards are intended to 
demonstrate an appreciation for organiza-
tions using GIS technology to understand 
complex data and meet challenges around 
the world.                      n

BY ERIC REINHARDT
Journal Staff I e einhardt@cnybj.com

City of Syracuse recognized 
for use of winter-weather 
operations tool                           

In this undated file photo, snow falls in Syracuse’s Armory 
Square aera. The City of Syracuse on Aug. 25 announced 
that two of its departments were recognized for their use of 
a winter-weather operations tool. 

ADAM ROMBEL / CNYBJ
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T
CGplayer [on Aug. 22] announced
it has signed an acquisition 
agreement with eBay. The deal,
reportedly worth $295 million, will 

enable the company to continue to oper-
ate independently and grow in Syracuse.

I am often asked what an acquisition 
like this means for our community. To 
me, it is something that we should cele-
brate, because acquisitions like this are 
the true mark of a healthy and robust 
innovation ecosystem. Not only is this 
a win for TCGplayer and its employees, 
but it also shows that this community 
is supporting the creation of companies 
that can attract this type of investment. As 
Central New York’s innovation ecosystem 
continues to grow, I anticipate more com-
panies will seek investments in small and 
mid-sized cities, like Syracuse, that are 
growing tech hubs. 

Beyond the local and direct impact for 
TCGplayer, this deal will also help drive 
further growth and opportunity for the re-
gion. In just over 10 years, TCGplayer has 
grown from a startup to an e-commerce 
leader with nearly 700 employees. As all 
of TCGplayer’s employees had stock in 
the company, this deal is an important 
opportunity for new wealth creation for 
those employees, which will undoubtedly 
ripple through our local economy. 

Throughout its history TCGplayer 
has focused on innovation, continually 
evolving to meet opportunities, while 
also being a community-focused leader. 
In 2019, given its growth trajectory, the 

company moved its headquarters into the 
Galleries building in downtown Syracuse. 
The unique, street-level offices revitalized 
a landmark but underutilized space in 
the central business district, and quickly 
became the anchor of a growing tech 

corridor on Warren Street. 
TCGplayer Founder and 
CEO Chedy Hampson is a 
graduate of the Syracuse 
City School District (SCSD) 
and has continued his com-
mitment to our community’s 
youth by showing them the 
opportunities that exist in 
the tech field through SCSD 
Career Connections events. 
Additionally, he has pio-

neered innovative workforce strategies 
to help local residents advance their skills 

and transition careers at the company.
I am incredibly proud and excited for 

Chedy and the entire team at TCGplayer. 
We look forward to continuing to cele-
brate their growth and impact here in 
Syracuse.           n

Robert M. Simpson is president and CEO 
of CenterState CEO, the primary econom-
ic-development organization for Central 
New York. This article is drawn and edited 
from the “CEO Focus” email newsletter 
that the organization sent to members on 
Aug. 25.
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Jeff Knauss with his family

GIVING FOR THE 
GREATER GOOD:
JEFF KNAUSS

Read Jeff’s full story at cnycf.org/Knauss 315.422.9538  |   CNYCF.ORG

My parents instilled in me from a young age that 
working hard, having good values, showing empathy 
and caring about others was what’s important. I am 
grateful to have had the opportunities I did growing 

up and feel a responsibility to give back to help 
anyone who didn’t have the same. 

I set up a donor-advised fund at the Community 
Foundation to facilitate my giving and contribute 

to our community’s greater good. I believe that 
by helping to provide career pathways for young 

adults, we can work towards breaking the cycle of 
generational poverty early on. Everyone deserves 

the chance to be successful, no matter the 
circumstance they’re born into.

TCGplayer acquisition 
highlights strength of 
local tech and innovation 
economy

CEO FOCUS:
ROBERT SIMPSON

PRESIDENT & CEO

CenterState CEO

“In just over 10 years, TCGplayer has 
grown from a startup to an e-commerce 

leader with nearly 700 employees.”
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Information was provided by representatives of listed organizations and their websites. Other groups may have been eligible but did not respond to our requests 
for information. While The Business Journal strives to print accurate information, it is not possible to independently verify all data submitted. We reserve the right to 
edit entries or delete categories for space considerations.

THE LISTS Research by Vance Marriner   I   vmarriner@cnybj.com
(315) 579-3911   I   Twitter: @cnybjresearch

CULTURAL & PERFORMING-ARTS ORGANIZATIONS IN THE CITY OF
SYRACUSE

Listed Alphabetically

Rank

Name

Address

Phone/Website

FY 2021

Budget

FT Staff

Volunteers Primary Focus Key Executives

Year

Estab.

.
CNY Jazz Arts Foundation Inc.

441 E. Washington St.

Syracuse, NY 13202

(315) 479-5299/cnyjazz.org

$396,000 3

35

jazz programming in concert, cabaret, scholastic, & festival settings,

arts-in-education service, youth-at-risk cultural programs

Laurance A. Luttinger, Executive

Director

Cherie Drake, Development Director

Cathleen O'Brien, General Manager

1996

.
Famous Artists

374 South Salina St.

Syracuse, NY 13202

(315) 424-8210/BroadwayInSyracuse.com

NA NA

0

national touring Broadway musicals, specials, presented at the

Landmark Theatre and Oncenter at Crouse Hinds Theater

Albert Nocciolino, President NAC

Enterprises/Famous Artists

1949

.
Landmark Theatre

362 S. Salina St.

Syracuse, NY 13202

(315) 475-7979/landmarktheatre.org

NA NA

NA

performing-arts center Mike Intaglietta, Executive Director 1928

.
Redhouse Arts Center Inc.

400 S. Salina St.

Syracuse, NY 13202

(315) 425-0405/theredhouse.org

NA NA

100

theater, music, education Samara Hannah, Executive Director 2004

.
Society for New Music

438 Brookford Road

Syracuse, NY 13224

(315) 446-5733/societyfornewmusic.org

$270,000 0

50

performing & commissioning new classical music, especially by

regional composers, composers-in-the schools, Young Composers

Corner, "Fresh Ink" on WCNY-FM (52 weeks), offering six composer

& choreographer workshops

Heather Buchman, President 1971

.
Symphoria

234 Harrison St.

Syracuse, NY 13202

(315) 299-5598/ExperienceSymphoria.org

NA NA

50

professional symphony orchestra serving Central New York with

more than 50 performances each year, including Masterworks, Pops,

Casual, Spark, & kids concerts

Pamela Murchison, Executive

Director

2012

.
Syracuse Stage

820 E. Genesee St.

Syracuse, NY 13210

(315) 443-3275/syracusestage.org

$6,532,039 65

163

professional theatre Robert M. Hupp, Artistic Director 1974

MUSEUMS IN THE CITY OF SYRACUSE
Ranked by Square Footage of Exhibit Space

Rank

Name
Address
Phone/Website

Square
Feet of
Exhibit
Space

FT
Employees

—
Volunteers Nature of Operations

Executive Director or Top
Executive

Year
Estab.

1.
Onondaga Historical Association
321 Montgomery St.
Syracuse, NY 13202
(315) 428-1864/cnyhistory.org

38,000 14
—
85

educates and encourages the exploration, appreciation, and
utilization of the past in order to add value throughout our

community and bring the stories of Onondaga County‘s
history to a worldwide audience

Gregg Tripoli, Executive Director 1863

2.
Milton J. Rubenstein Museum of Science & Technology (MOST)
500 S. Franklin St.
Syracuse, NY 13202
(315) 425-9068/most.org

35,000 NA
—
NA

hands-on science and technology museum for people of all
ages

Lauren Kochian, President 1981

3.
Syracuse University Art Museum
Shaffer Art Building
Syracuse, NY 13244
(315) 443-4097/museum.syr.edu

20,000 8
—
8

teaching museum that acquires and preserves important
works of art and uses its extensive collection to serve as a
museum-laboratory for exploration, experimentation, and

discussion

Vanja Malloy, Director and Chief
Curator

NA

4.
Everson Museum of Art
401 Harrison St.
Syracuse, NY 13202
(315) 474-6064/everson.org

14,000 NA
—
NA

modern and contemporary American art museum; the Everson
engages diverse communities, inspires curiosity, and lifelong
learning, and contributes to a more vital and inclusive society

Elizabeth Dunbar, Director & CEO 1897

5.
Erie Canal Museum
318 Erie Boulevard East
Syracuse, NY 13202
(315) 471-0593/eriecanalmuseum.org

12,000 NA
—
NA

showcasing the only remaining weighlock building in the U.S.,
the Erie Canal Museum collects and preserves Erie Canal

material, and provides engaging educational experiences that
champion an appreciation and understanding of the Erie

Canal’s transforming effects on the past, present, and future

Natalie Stetson, Executive
Director

1962
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FOR MORE INFORMATION, PLEASE CONTACT:

Rabbi Yaakov Rapoport
(315) 424-0363  •  rabbi@chabadsyracuse.com

ChabadSyracuse.com

Chabad Lubavitch of Central New York: 

Helping make the world a better place.

CHABAD

The Kabbalah 
of Making 

Money

Business 
Ethics

An understanding 
according to Biblical  

& Talmudic Law

Freebies: 
Ethical 

Business 
Practice?

The Limits 
of the Free 

Market

Tikkun 
Olam 

Tikkun Olam (fixing 
the world) by making 

money

Opening January 2023
:: CHABAD RESOURCE CENTER ::

for Business Ethics and Moral Conduct

One Park Place, Downtown Syracuse
Featuring a Resource Library, Lectures, Seminars

Right On the 
Money 

The best charity 
practices according 

to Judaism
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SYRACUSE — NBT Bank officials say they are excited about 
the revitalization taking place in Syracuse and their role in help-
ing to secure financing for some of the projects. 

The Syracuse redevelopment and revitalization projects that 

NBT has participated in include the follow-
ing three.

Housing Visions: Winston Gaskin 
Homes

Housing Visions, a regional nonprofit 
developer, contractor, and property man-
agement firm based in Syracuse, has re-
cently completed construction and leased 
two noteworthy neighborhood revitaliza-
tion projects. 

Located on Syracuse’s East Side, Housing 
Visions’ $20.8 million Winston Gaskin 
Homes scattered-site neighborhood preser-
vation project rehabilitated 20 buildings. At the conclusion of the 
project, 66 units of affordable family rental housing were avail-
able with 20 units reserved for survivors of domestic violence 
who are at risk of homelessness with support services provided 
by the YWCA of Syracuse.

Helio Health: Learbury Centre and James Street 
NBT has supported Helio Health with the financing on two 

transformative projects. Several years ago, the bank financed 
the purchase of the former administrative offices at Learbury 
Centre at 329 N. Salina St. in Syracuse. More recently, the bank 

NBT Bank provides financing for 
transformative Syracuse projects
BY ADAM ROMBEL
Journal Staff I a ombel@cnybj.com

Helio Health’s new headquarters building at 518 James St. in Syracuse. PHOTO CREDIT: ZOEYADVERTISING.COM

David Kavney, NBT Bank’s 
regional president for both 
the Central New York and 
Mohawk Valley regions.  
PHOTO CREDIT: NBT BANK

4SEE NBT, PAGE 41
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ASK THE EXPERT

SCALING LEADERSHIP
C onsultants and coaches

 are often prone to using
 “consulting speak,” phras-

es that are second nature to them 
but don’t necessarily speak clear-
ly to anyone else. “Scale” is one 
of those terms. We use it as it 
relates to leadership, teams, and 
organizations, both as a goal and 
an action. But what is it, and how 
is it done?

What is “scale”?
Bob Anderson of the Full Circle 

organization defi nes scaling as devel-
oping the capacity and capabilities to 
create outcomes that matter most. It 
simply means creating the opportuni-

ties, in every way, shape and form, to 
thrive as an organization. 

How do we scale?
We scale by focusing on 

strengthening high-leverage 
competencies. These are cre-
ative competencies that enable 
us to get what we want without 
expending unnecessary amounts 
of energy. We scale by balancing 
relating and achieving, and by 
caring, strategizing, and thinking 
systematically.

What prevents scale?
In a word, ego. We often get in 

our own way. Additionally, being 

too conservative, too distant, and 
too driven creates results at very 
high energetic costs – the opposite 
of what scaling strives to achieve. 
Leaders and teams that fail to scale 
often rely on brute force and effort 
to get things done. They underuti-
lize and often fail to delegate and 
empower others.

Where should we start?
As a consultant and coach, I be-

lieve all scaling efforts begin with 
clarifying the organizational vision 
and strategy. This should be fol-
lowed by examining the structure 
and competencies necessary to ex-
ecute the strategy. Scaling requires 

us to “slow down to go faster,” 
ensuring alignment of direction 
and optimization of structure to 
implement. 

Begin at the beginning. Take a 
hard look at your culture and see 
if you are truly taking care of your 
employees and customers bal-
ancing the needs of both.

By Ralph Simone, 
Founding Partner

126 North Salina Street, Suite 402, Syracuse, NY 13202         315.635.6300 getemergent.com

has extended financing to Helio Health to 
cover the purchase of a new headquar-
ters administrative building at 518 James 
St. in Syracuse and cover the cost of 
the Learbury building renovations. These 
projects will enable Helio Health to con-
tinue to expand its substance abuse and 
mental-health services to the community.

Catholic Charities: Housing 
Services Center

NBT Bank provided a $5 million line of 
credit to enable the development of the 

Catholic Charities of Onondaga County 
Housing Services Center at 1801 Erie 
Blvd. E in Syracuse. 

The center will ultimately include an 
80-bed emergency shelter, onsite health 
and mental-health services, a culinary 
training program, office space for 40 pro-
fessional staff members, as well as eight 
apartments for highly vulnerable home-
less men. The project is expected to be 
completed his fall, the bank said.

“These investments really demon-
strate who NBT is as a community bank,” 
David Kavney, NBT Bank’s regional pres-
ident for both the Central New York 
and Mohawk Valley regions, said in a 

statement. “We’re not only professionals, 
but we’re local residents who are proud 
to use our expertise to support the types 
of projects that make a real impact in our 
communities — from economic develop-
ment to affordable housing.”

NBT Bank offers personal banking, 
business banking, and wealth-manage-
ment services from offices in seven states 
— New York, Pennsylvania, Vermont, 
Massachusetts, New Hampshire, Maine, 
and Connecticut. The bank and its par-
ent company, NBT Bancorp (NASDAQ: 
NBTB), are headquartered in Norwich. 
NBT Bancorp had assets of $11.7 billion 
as of June 30.          n

NBT continue d fr om page 40  

SYRACUSE — Black Citizens Brigade 
(BCB), a vintage clothing business featur-
ing curated labels from the 1960s through 
1980s, is getting ready to open a store-

front in downtown Syracuse.
BCB, owned by Cjala Surratt, has until 

now operated online and through local pop-
up shops and events. The business is plan-
ning to open a brick-and-mortar store in the 
University Building at 120 E. Washington 
St. this October, according to the Black 

Citizens Brigade Instagram page. It’s the 
former location of Bradley’s Jewelers.

BCB racks will “boast heirloom inven-
tory and unique fashion finds. BCB uses 
era-specific styles to prompt conversations 
about Black history, culture and fashion,” 
according to its Facebook profile.        n

Vintage clothing business, Black Citizens 
Brigade, to open downtown store this fall
BY JOURNAL STAFF
news@cnybj.com
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Snapshot of 
Vital Statistics 
for Syracuse
BY VANCE MARRINER
Journal Staff I vmarrine @cnybj.com

POPULATION

148,103
SOURCE: U.S. CENSUS BUREAU 2021 ESTIMATE

NUMBER OF HOUSEHOLDS

56,384
SOURCE: U.S. CENSUS BUREAU, 2016-2020 AMERICAN COMMUNITY SURVEY 5-YEAR ESTIMATES

MEDIAN HOUSEHOLD INCOME

$38,893
SOURCE: U.S. CENSUS BUREAU, 2016-2020 AMERICAN COMMUNITY SURVEY 5-YEAR ESTIMATES

EDUCATIONAL ATTAINMENT: 
PERCENT HIGH-SCHOOL GRADUATE OR HIGHER

83.5%
SOURCE: U.S. CENSUS BUREAU, 2016-2020 AMERICAN COMMUNITY SURVEY 5-YEAR ESTIMATES

MEDIAN HOUSING VALUE

$95,800
SOURCE: U.S. CENSUS BUREAU, 2016-2020 AMERICAN COMMUNITY SURVEY 5-YEAR ESTIMATES

NUMBER OF VETERANS

5,212
SOURCE: U.S. CENSUS BUREAU, 2016-2020 AMERICAN COMMUNITY SURVEY 5-YEAR ESTIMATES

City of Syracuse Population by Race & Ethnicity

White alone   53.4%

Black or African American alone 29.4%

American Indian and Alaska Native alone 0.9%

Asian alone   6.9%

Native Hawaiian and Other Pacific 0.0%
Islander alone

Some other race alone   2.4%

Two or more races   7.0%

Hispanic or Latino (of any race) 9.5%
SOURCE: U.S. CENSUS BUREAU 

City of Syracuse Population by Age

Under 5 years  6.1%

Under 18 years   21.1%

65 years and older 12.9%
SOURCE: U.S. CENSUS BUREAU

SOURCE: U.S. CENSUS BUREAU, 2016-2020 AMERICAN COMMUNITY SURVEY 5-YEAR ESTIMATESSOURCE: U.S. CENSUS BUREAU, 2016-2020 AMERICAN COMMUNITY SURVEY 5-YEAR ESTIMATESSOURCE: U.S. CENSUS BUREAU, 2016-2020 AMERICAN COMMUNITY SURVEY 5-YEAR ESTIMATESSOURCE: U.S. CENSUS BUREAU, 2016-2020 AMERICAN COMMUNITY SURVEY 5-YEAR ESTIMATESSOURCE: U.S. CENSUS BUREAU, 2016-2020 AMERICAN COMMUNITY SURVEY 5-YEAR ESTIMATESSOURCE: U.S. CENSUS BUREAU 
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Over the holidays, 40 retailers, restaurants, and other 
businesses helped make spirits merry by transforming their 
windows into engaging winter scenes. This year, a record 3,300 
people experienced the annual Window Wonderland Walk.

Contests like Challenge ‘22, underway now, encourage sup-
port of local businesses and connect participants to the many 
places and spaces that make downtown Syracuse a destination. 

New spots to shop, dine, browse, and indulge fuel down-
town’s appeal. Investments such as the 52 new hotel rooms 
at the Marriott Syracuse Downtown provide a home base for 
visitors to enjoy the amenities our district has to offer. 

Downtown’s cultural institutions used the pandemic pause 
to expand the ways they serve our community, including the 
following initiatives:

• In June, the Everson Museum of Art unveiled a new 
installation, “Faceted Wrap”, which enlivens the connection 
between floors. 

• The Erie Canal Museum, which TripAdvisor has ranked 
the #5 Top Museum in New York state, has used creative part-
nerships to bring history to life and build off its location next 
to the Empire State Trail, incorporating cycling events into its 
programming. 

• In April, the MOST celebrated the opening of the new 
National Grid ExploraDome, a state-of-the-art planetarium and 
theater space; and in August, dedicated its refreshed DinoZone 
exhibit 

• And, at the Onondaga Historical Association (OHA), spir-
ited “Ghost Walks” beckoned visitors to learn about historical 
figures and events in Central New York.

This year marks the 50th season of the Downtown Farmers 
Market in Clinton Square. Every Tuesday through Oct. 11, 
visitors will find locally grown fruits, vegetables, plants, baked 
goods, and — thanks to funding from Onondaga County and 
CNY Arts — live, lunchtime musical entertainment. 

Thanks to Mayor Ben Walsh and the support of the 
Syracuse Common Council, the Syracuse Festivals Fund boost-
ed the economic recovery of businesses, with funded events 
anticipated to bring more than 200,000 visitors into the heart 
of our community this year. For example, a new concert series, 
Hanover Thursdays attracted thousands to the Square, driving 
traffic to local businesses.

Calendars continue to populate with more events and these 
engagement opportunities reinforce downtown’s role as the 
social center of our community. 

The next few years will bring significant investments in 
public spaces, transforming how we experience the center of 
our city. 

• Downtown’s southern district, where nearly $100 million 
in development has taken place over the last five years, is part 
of the city of Syracuse’s $10 million Downtown Revitalization 
Initiative award. Planning is underway to enhance connec-
tions and build a stronger commercial district just west of 
downtown.

• Looking ahead, the center of our city will start to have a 
different feel. New York State issued its Record of Decision, 
clearing the way for the “Community Grid” to replace a portion 
of the aging I-81 viaduct structure in the coming years. 

The opportunities that come with this — to re-connect 
neighborhoods, create new jobs, and revitalize the area — 

represent a long-awaited moment in our community. And the 
results will drive our community on an incredible path forward. 

Continuing to build on the collaborations, investments, and 
opportunities to engage is central to our vision of a vibrant and 
connected downtown Syracuse. 

As we emerge from the pandemic, we appreciate the power 
of this shared vision and the individual roles we play to ensure 
success. 

Working together is how we’re driving positive change and 
how downtown Syracuse has come back strong.             n

Merike Treier is executive director of the Downtown Committee 
of Syracuse, Inc. In this role, she leads a team to support a dy-
namic, vibrant downtown and promote future growth through 
economic development and revitalization initiatives, marketing 
and events, security, and environmental maintenance. Treier is 
also president of the Downtown Syracuse Foundation, Inc. and 
currently serves as board president for The Gifford Foundation. 
Contact her at MTreier@DowntownSyracuse.com.
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                                  continue d fr om page 4

TOP PHOTO: The historic Mizpah Towers building, which will see a more than $4 million investment.
ADAM ROMBEL / CNYBJ  

BOTTOM PHOTO: The Carnegie Building at 335 Montgomery St. in downtown Syracuse. Onondaga County 
Executive Ryan McMahon has committed $4 million to bring new life to the historic structure. 
ADAM ROMBEL / CNYBJ  
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town area. 
Not long after the interaction with her 

friend, Giampa says her friend and an 
acquaintance were looking at a commer-
cial space in downtown Syracuse with 
Stephen Case (that space is now home to 
Parthenon Books). 

As Giampa recalled it, before the meet-
ing ended, Case asked his clients if they 
knew of anybody with knowledge of oper-
ating a bookstore.

“Steve and I met and I told him how 
weird and serendipitous it was,” says 
Giampa. 

Their meeting in early July 2021 con-
vinced Case that a downtown bookstore 
would soon happen.

Giampa had worked at Borders stores 
in Syracuse and Arizona for about 12 years 
in roles that included inventory manager 
and café manager, per her LinkedIn pro-
file. She also had worked as a clerk for the 
central branch of the Onondaga County 
Public Libraries for four years. 

“Books have always been sort of a thing 
that I’ve wanted to surround myself with,” 
she notes.

Trade-Mark Construction of Syracuse 
handled the construction work to prepare 
the space for business. Trade-Mark start-
ed its work in March of this year, accord-
ing to Giampa.

“There was a lot of build out,” she re-
calls.

A distributor offered the bookstore a 

list about 10,000 titles for selections to 
determine the store’s first order, Giampa 
says. Parthenon Books is also setting up 
accounts with independent publishers. 
The store will also accept used books but 
that’s done by appointment because “we’re 
really really selective about what we want,” 
Giampa tells CNYBJ.

Parthenon Books also hosts events in-
volving book clubs, local authors, triv-
ia nights, and is open to helping local 
nonprofits with fundraising events. The 
store has a café that offers products from 
SkyTop Coffee of Manlius, SugarTop Bake 

Shoppe in Salina, and the Westcott Cookie 
Company of Syracuse. 

“Being as locally focused as possible is a 
huge part of our business model,” Giampa 
notes.

The name Parthenon Books is a nod 
to the history of ancient Greece and the 
bookstore’s operation space in Acropolis 
Center. The Parthenon was a temple on 
the Athenian Acropolis that was dedicated 
to the goddess Athena. 

“We have a mural in our store that is a 
nod to the goddess Athena as well,” says 
Giampa.          n
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PARTHENON BOOKS    
      continue d fr om page 30  

phase beginning in 2026 and slated to 
be complete by the end of 2028, Mark 
Frechette, NYSDOT’s I-81 project direc-
tor, said. Central New Yorkers should also 
keep in mind that the elevated portion of 
I-81 won’t go out of service until some-
time in 2025, he stressed. 

Frechette called the record of decision 

a “major milestone” for the I-81 project.
“It is the final selection of the … 

community grid alternative, not only by 
the state of New York but also by the 
Federal Highway Administration,” he 
said. Frechette and additional members 
of the NYSDOT team working on the 
project joined Dominguez for the signing 
announcement. 

As part of the multi-billion project, 
the existing elevated structure “that has 

divided the City of Syracuse for decades 
and disproportionately impacted resi-
dents of color” will be replaced by a new 
Business Loop 81 with an integrated 
community grid that will disperse traffic 
along local north-south and east-west 
streets, per the office of Gov. Kathy 
Hochul. Portions of Interstates 481 and 
690 will also be reconstructed to accom-
modate high-speed traffic going around 
and through the city.               n

I-81   continue d fr om page 16  

in there,” he says, including new flooring, 
new plumbing, a new bar, and a complete-
ly new layout for the space. “It was exactly 
what I wanted to do for my next project.” 

Mastropietro declined to disclose the 
project cost.

“We didn’t want to add something to 
Armory Square that is already here,” he 
says of his newest concept. Mastropietro 
believes the more variety there is and the 
more successful the businesses are, the 

more those businesses all lift each other 
up. “We really care a lot about this neigh-
borhood,” he says.

Mastropietro is hoping for an October 
opening for his new business ventures. 
He also owns the Kasai Ramen restaurant 
at 218 Walton St.          n

THE TAPHOUSE continue d fr om page 24  

Parthenon Books is the first independent bookstore to operate in downtown Syracuse since the early 1990s. The small business is located at 
333 S. Salina St. in the space that Rainbow Kids previously occupied.
ERIC REINHARDT/CNYBJ
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probably noticed that we cut a courtyard 
into the building on [West] Jefferson 
Street.”

The project development cost is “north 
of $30 million,” Thurston adds. The proj-
ect cost is listed at $37 million in a project 
document on the website of the Syracuse 
Industrial Development Agency.

Schopfer Architects, LLP of Syracuse is 
the architect on the project.

Earlier this year, Hayner Hoyt and the 
nonprofit Red House Arts Center hosted 
a Jan. 18 groundbreaking event at City 
Center. 

During the January announcement, 
the project was described as one that 
would include apartments. However, 
Hayner Hoyt has heard so much interest 
from potential commercial tenants seek-

ing office space that the firm is no longer 
pursuing the housing component of the 
project, Thurston notes.

As of late August, Thurston was able to 
confirm two commercial tenants for City 
Center but noted his firm is negotiating 
with other companies for commercial space 
but wasn’t able to release their names.

Huntington Ingalls Industries (HII) is 
taking 50,000 square feet, inside City 
Center. Its space will include 30,000 on 
the fourth floor and 20,000 on the ground 
floor, Thurston tells CNYBJ. 

“We’re starting the interior fit out of 
the Huntington Ingalls space, so that’s 
underway right now,” he says. HII is a 
global engineering and defense-technolo-
gies provider spanning 135 years.

“Huntington Ingalls will be opening on 
March 1st of next year, so the building 
will need to be substantially complete for 
them,” says Thurston. 

His own company, Hayner Hoyt, is 

going to take about 22,000 [square] feet 
on the third floor. Hayner Hoyt also an-
ticipates moving in around March 2023, 
so its space is currently under design, 
he adds.

Another tenant, the Redhouse 
Performing Arts Center, has occupied 
part of the building since 2018. 

The City Center project represents 
“such an important symbol in downtown’s 
rebirth” Merike Treier, executive director 
of the Downtown Committee of Syracuse, 
Inc., contended in her remarks at the 
January announcement. 

“Salina Street has always been our 
Main Street and the building saw new 
life back in 2018 when the Redhouse Arts 
Center moved in,” Treier added. “We’re 
excited to now see this phase of redevel-
opment moving forward where we’ll be 
able to see a whole new exterior of the 
building, which will activate the heart of 
our community.”         n
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CITY CENTER
                                          continue d fr om page 5

incentives seek to spur the race to 5G, 
software-based wireless technologies, and 
innovative “leap-ahead” technologies in 
the U.S. mobile-broadband market.

JMA’s new headquarters
The Chips and Science Act became law 

not long after JMA Wireless held a July 28 
formal-opening ceremony to mark com-
pletion of the first phase of the company’s 
new headquarters and 5G manufacturing 
plant at 140 Cortland Ave., just south of 
downtown Syracuse. 

In his remarks at the ceremony, 
Onondaga County Executive Ryan 
McMahon noted that Mezzalingua and 

JMA Wireless could’ve pursued the new 
headquarters project in Texas. McMahon 
recalled how Mezzalingua met with him 
and Syracuse Mayor Ben Walsh and how 
they “sold him pretty hard on doing this in 
New York and his hometown.”

McMahon called it “quite a process.” 
“John chose to do it right here on 

the south side of the City of Syracuse to 
reinvest millions of dollars in a high-tech 
manufacturing hub that is going to solve 
problems for our community, our coun-
try, and our national security,” McMahon 
said.

In Mezzalingua’s remarks, he noted 
that the JMA Wireless headquarters is 
the first building in its 5G campus, and he 
described it as the “factory of the future.” 

“But this has always been more than all 
of the jobs that we’re going to create,” he 

said. “It’s about establishing America as a 
leader in wireless.”

Mezzalingua explained that in order 
to “change the game,” a company has 
to control its own destiny by owning its 
own technology. It’s not just that way for 
companies, it’s that way for countries as 
well, he noted. 

“With supply-chain problems and cy-
berthreats and foreign competition, de-
signing and building 5G products in this 
country means that we rely on ourselves,” 
Mezzalingua said. “It makes us safer and 
more secure, and I think other countries 
in the world will want to rely on a U.S. 
company, and, in particular, a U.S. compa-
ny with no ties to China, so they can trust 
their communications systems and we are 
now today in a position to make 5G our 
greatest export.”          n

JMA
                                          continue d fr om page 8

going to want to buy my brand … 
You know, people just create their own 
thing.”

Serway says she was “honored” and 
felt very “humbled” by the Raphaels’ 
wishes to purchase Laci’s and couldn’t 
wait to call her former business partner 
Cindy Seymour to tell her “that someone 

actually bought our name.” 

Laci’s Giveback
Laci’s Tapas Bar has been known for 

its annual event called Laci’s Giveback, 
which provides a donation for a local 
charity. The 2022 event, held in August, 
raised $28,000 for the Kara Fund, per the 
Laci’s website.

The Kara Fund operates at 5827 
Augsburg Circle East in the town of 
Manlius, per its Facebook page. The Kara 

Fund “strives to enhance the quality of life 
of children with life-threatening diseases, 
and their families, by providing materi-
al items, goods and services that offer 
physical and emotional support for them 
in their time of distress,” according to its 
website. 

The community chooses which non-
profit organization to support, according 
to Raphael. Voting took place on Laci’s 
social-media platforms and ended July 31, 
he adds.          n

LACI'S
                                          continue d fr om page 11
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OCTOBER 4 - 8, 2022 NOVEMBER 8 - 12, 2022

MAY 9 - 14, 2023

JANUARY 17 - 21, 2023 FEBRUARY 14 - 19, 2023

2022- 2023

BroadwayInSyracuse.com
SEASON TICKETS ON SALE NOW!

ALL SHOWS AT THE LANDMARK THEATRE
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CNY BUSINE SS  DIRECTORY

REAL
estate

Cory LaDuke
Associate Real Estate Broker

The Atrium
2 Clinton Square, Suite 120
Syracuse, NY 13202
Office: 315-472-2020 ext. 108
Cell: 315-877-3951
Fax: 315-472-8774
Email: claduke@jfrealestate.com
www.jfrealestate.com

TM

906 Spencer Street   |   2nd Floor  |  Suite 206   |  Syracuse, NY 13204  |  315.471.7700

Across from The GEM Diner

Bernie Bregman, Networking Consultant

C 315.430.5249
bernardbregman@gmail.com

IMS BARTER

Barter with Bernie and 15,000 other businesses.
Ask him how you can increase 
your company’s sales.
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Incentive offers vary by service territory for National Grid 
customers. These programs are funded by the energy-efficiency 
charge on all customers’ gas and electric bills, in New York and 
Massachusetts per state regulatory guidance.

See how we can help your business 
use less energy—and save more.   
Our team of experts is ready to help you take the 
first step toward increasing productivity, profits—
and the health of your employees.

Find more opportunities at  
ngrid.com/business-cny
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